


I first got involved with the Small
Business Development Center in 1993
when I became interested in a building
that was for sale at 108 Bridge Street in
Las Vegas, New Mexico; the property
included a retail clothing store.  I went
to the Luna Community College SBDC
and gathered informa-
tion on how to proceed
with a business plan.
The people there were
most helpful, providing
me with useful informa-
tion, manuals and other
assistance.   The Las
Vegas SBDC gave me
full use of their facility
and equipment, along
with all the counseling I
needed.  I purchased
the building and busi-
ness in November 1994,
and decided to continue
and expand the clothing
store, Rincon Bonito.  I
added new lines of
boots and clothing to
better suit the needs of
the community, and fur-
ther expanded by pro-
viding alterations and
tuxedo rentals; in addi-
tion, I secured govern-
ment contracts. 

The economy in Las Vegas has
been depressed for years; however, I
have had great support from the peo-
ple within the city and the surrounding
areas.  When I attain my CPA, I intend
to open my CPA business within my
existing store, enabling me to help indi-
viduals in the area with accounting
requirements.  In my opinion this serv-

ice is desperately needed.  Much of the
industry in my home area consists of
ranching, farming, and logging, mostly
conducted by self-employed individu-
als.  With my knowledge and experi-
ence, I could assist these individ-
uals in meeting federal and state

filing requirements, writing financial
statements, and applying for credit.  I
have the advantage of speaking and
writing Spanish fluently.  

I am currently a member of the
New Mexico Small Business
Development Center Statewide
Advisory Council, which deals with
issues that affect funding and other
aspects of the Small Business

Development Centers.  I see my func-
tion in the Advisory Council as voicing
my opinion from the perspective of the
business owner.  In order for the SBDC
staff to have a well-rounded under-

standing of different
avenues of business,

this is an impor-
tant factor.  
If I had to give

some sage advice
to anyone interested
in becoming self-
employed and owning
their own business, I
would say that it is
definitely not an easy
road to take; however,
there are many posi-
tive aspects, and I
know they far out-
weigh the risk factors.
If you have an idea
and are willing to put
in the time and effort
to see your idea
through, then owning
your own business is
right for you.    Having
a clear mission state-
ment and a well
thought-out business
plan are key factors.

The mission statement can be adjusted
in order to accommodate factors that
are constantly changing. The Luna
Community College SBDC director,
Don Bustos, and his personnel have
always been there to provide me with
help and additional guidance, which
they give to anyone who is thinking
about self-employment. �����
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Your Small Business Allies
Volunteering to
help your SBDC.
Carla Aragon
passes along her
expertise in retail

one of a series
Carolyn Aragon, prominent Las Vegas, New Mexico retailer, is a member of the
New Mexico Small Business Development Center networkÕs Statewide Advisory
Council, which meets regularly to advise the stateÕs SBDC staff. Ms. Aragon
kindly provided Network News with an account of her life in business and how
she sees the role of the SBDCs in helping business owners.

Carolyn Chavez Aragon was born and raised in Mora, a small rural community
in northern New Mexico. Her mother, father, paternal grandparents and mater-
nal grandparents were also born and raised in Mora. She is married to Edward
Aragon, from the same community; they have three children, Dante, 16, Marco,
14, and Vanetia, 13.

Carolyn Chavez Aragon at her Las Vegas, New Mexico retail store,
Rincon Bonito.

CORRECTION: In the last issue of Network News, the name of a valued partner of the NMSBDC was given wrongly. The correct name is The Enchantment
Land Certified Development Company (ELCDC). The NMSBDC apologizes for the error.
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UNM Gallup’s
Elsie Samora-
Sanchez named New
Mexico’s national
Star Performer

Each year, the New Mexico Small
Business Development Center net-
work names an outstanding staff mem-
ber for national recognition by the
Association of Small Business
Development Centers.  This yearÕs Star
Performer is Elsie Samora-Sanchez,
Director of the UNM Gallup Small
Business Development Center, who
says she was  "born a service provider
and has enjoyed every hour of it."  She
brings remarkable experience to the job,
including establishing revolving loan
banks for poor working women in
Honduras and Uruguay, and having
been the Administrative Officer of the
U.S. Geological Survey in Albuquerque,
administering five satellite offices and a
$7.5 million budget (see Network News,
Spring 2002).    

A native New Mexican, Ms. Samora-
Sanchez was born and raised in Tierra
Amarilla.  She is proficient in Spanish,

which is a great
help to her in
counseling 
her clients.
The mis-
sion of the
U N M
G a l l u p
SBDC she
directs is to
strengthen
the econ-

omy of the
city of Gallup,

M c K i n l e y
County, the Zuni

Reserva-tion, and
parts of the Navajo

Reservation by assisting existing busi-
nesses and helping entrepreneurs cre-
ate new businesses.  

What advice would she give to those
who are thinking about starting a busi-
ness?  ÒBe prepared!  When taking on
such a major endeavor, you must write a
business plan.  Many donÕt wish to do so
because it takes time É yet a business
plan is a management tool that tells you
whether your idea is viable, and what itÕs
going to cost.  The idea of writing a plan
is foreign to most of my clients É so writ-

ing it becomes a tremendous educa
tional experience.  Making financial pro-
jections is not rocket science; we show
our clients how to use worksheets we
provide to make it easier.  One client was
very doubtful about planning, yet agreed
to take the worksheets home.  The next
day he was waiting at the door for me
before we opened!  He said it was really
wonderful to make it work, like seeing the
parts of a puzzle fit together.  He said
that once he started putting pencil to
paper, it was, in his words, Ôreally slickÕ!Ó  

NMSBDC State Director J. Roy
Miller, in announcing Ms. Samora-
Sanchez as the yearÕs Star Performer,
stated that she is known for Òalways
being willing to go the extra mile to help
her clients and her peers. SheÕs always
willing to share her experience and
knowledge.  Elsie has an enthusiastic
spirit that never goes away.Ó  

In addition to what she does for
business owners, Elsie Samora-
Sanchez is an honored and active mem-
ber of her community, serving on boards
and committees improving the quality of
life in Gallup.  She has earned the Star
Performer award with her commitment,
skill and caring.  �����

Fred Owensby named
Director of NMSU
Dona Ana Small
Business
Development Center

After five years as Business Advisor
at the NMSU Grants Campus Small
Business Development Center, Fred
Owensby has been named Director of
the NMSU Dona Ana SBDC in Las
Cruces.  

Mr. Owensby earned his Bachelor of
Science in Agriculture and his Master of
Science in Agricultural Economics from
New Mexico State University and gradu-
ated from the Western States School of
BankingÕs two-year program.  He is certi-
fied as a Business Analyst by the
national Small Business Development
Center Association and as a Consultant
in Malcolm Baldrige Quality
Management. He is also a Program
Manager and Instructor in the NxLevel
Entrepreneurial Program.  

In his graduate work, Mr. Owensby
became an expert in the growing field of
pellet manufacturer for wood burning
stoves.  As a Graduate Research
Assistant at the NMSU Department of

Agricultural Economics,
he spearheaded an eco-
nomic impact study on
wood pellet manufac-
turing in New Mexico.
His doctoral research
on the subject was
published in the
Journal of Solid Waste 
Technology and
Management.

His business experi-
ence includes serving as
Finance Manager at Corley
Chrysler in Gallup, New Mexico,
and Vice President and Branch
Manager of International Bank in Angel
Fire, where he was responsible for all
lending and coordinated the business
development program for the entire
bank.

At the Grants SBDC, Mr. Owensby
coordinated all training seminars and
workshops for the local business com-
munity, assisted clients with the prepara-
tion of loan application packages, and
consulted with clients on a one-on-one
basis to help them write business plans,
assess their financing needs and
develop their marketing plans.  

A life-long learner, Mr. Owensby has
attended seminars, classes and confer-
ences on Commercial Appraisal, Mutual

Funds and Annuities,
Commercial Lending,
Mortgage Lending,
Regulatory Compliance,
Loan Documentation,
Business Ethics, Marketing,
Personnel Management,
and Communication, and
frequently attends State and
Mid-America Lending

Conferences.   As a business
instructor, he has taught

Management Principles at
NMSU Grants and an annual

Business Plan Creation course at the
Grants SBDC.  

Mr. Owensby has served as an
Ambassador for the Grants/Cibola
County Chamber of Commerce.  He has
also been the Vice President of the
Cibola Arts Council Board of Directors
and the International Service
Chairperson of the Grants/Milan Rotary
International Club, of which he is also
Past President.  He has served as
Trustee and Secretary of the First Baptist
Church of Grants, where he has been a
Youth Instructor.  

Congratulations to Fred Owensby!
Small business owners in Las Cruces
are sure to find him a great asset in
building and maintaining their busi-
nesses.  �����



In Las Cruces, at the NMSU
Dona Ana Branch Small Business
Development Center, Pavla Paiz is
the first person that clients and visi-
tors meet. Fortunately for them, and
for the SBDC, she loves meeting and
helping new people. Pavla is one of
those people to whom a stranger is,
as she says,  "only a friend she has
not met yet."

As the SBDC's Office Manager,
her job includes administrative duties
such as keeping track of client files,
scheduling appointments and work-
shops, typing letters, and maintaining
the SBDC database.  But that's far
from all she does: she manages to
keep two busy people --the SBDC
director, Fred Owensby, and the
SBDC's Program Specialist, Mike
Levine--on track and in touch with her
and with each other.

Program Specialist Mike Levine
commented about Pavla: "We are for-
tunate to have Pavla as our Office
Manager. She knows her job. More
importantly, she likes people.  Pavla is
a very special person. She believes
that her mission in life is to help peo-
ple, and that her job at the SBDC pro-
vides her an opportunity to fulfill that
mission."

Pavla has been certified by the
New Mexico Small Business
Development Center's Professional
Development and Certification
Program.  She is also is a member of
the Southwest New Mexico Workforce
Investment Act Youth Council, repre-
senting the township of Mesilla where
she resides.  The Youth Council man-
ages federal funding for youth jobs
and for retraining programs to make
up for layoffs in the area, as well as

funding the local Job Corps.  ÒI work
with good people on this Council,Ó she
says, Òand I believe we make a differ-
ence.Ó   

The NMSBDC network thanks
and salutes Pavla Paiz for the indis-
pensable help she has provided to
hundreds of clients as well as to
Center staff. �����
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Your Small Business Allies
Staff Spotlight on...
Pavla Paiz, NMSU Dona Ana, Las Cruces

one of a series

New Mexico Small Business Development Center proposal would create
jobs nationwide continued from page 1

ÒFederal funding for the national SBDC
program,Ó the letters state, Òis an
investment in the job creation potential
of AmericaÕs small business sector Ð
the engine of our nationÕs economy.Ó  

The proposal also advocates a
national Small Business Procurement
Assistance Program, administered
through the national SBDC program.
Government contracts constitute an
enormous market nationally, the pro-
posal says, and many small busi-
nesses have no idea how to bid for
them; current efforts to provide infor-
mation are Òpiecemeal.Ó  The SBDC
program has close to 1000 centers in
all 50 states, mostly located on com-
munity college campuses, and could
provide access to procurement pro-
grams for thousands of small busi-
nesses.  The plan points out that in
New Mexico alone, the NMSBDC
helped small business secure more
that $43 million in investment last year,
and states: ÒWe firmly believe if the

SBDC program is provided the neces-
sary resources to implement a formal
national procurement assistance
effort, the impact could be just as sig-
nificant nationally.Ó   

In addition, the proposal sug-
gests that the Department of Energy,
the Environmental Protection Agency
and the Small Business Administration
make energy efficiency information
available to small businesses through
the SBDC program.  ÒThe SBDC net-
work is an ideal delivery system of
energy efficiency information for small
businesses,Ó states the proposal.  ÒWe
have the infrastructure in place to
deliver information to small businesses
(with nearly 1,000 centers nationwide),
and small business owners know and
trust their local SBDCs as a source of
information.Ó  

The proposal states: ÒThe bot-
tom line is that the SBDC program,
with our association with the U.S. SBA,
our association with higher education

institutions, and its local focus on serv-
ice can create the perfect formula to
truly benefit the small business com-
munity.  The national SBDC program
can place this important service within
our local small business communities.Ó  

The proposalÕs co-author, Phil
Archuletta, met with President Bush at
the small business round table which
was part of the PresidentÕs May 12
presentation of his jobs and growth
plan in Santa Fe.  Mr. Archuletta is the
Chair of the NMSBDCÕs Statewide
Advisory Council and owns P&M Signs
in Mountainair.   J. Roy Miller, State
Director of the NMSBDC, formerly
directed the Small Business
Development Center at Clovis
Community College.   

The proposal was featured
prominently in the business sections of
The Albuquerque Journal and The
Albuquerque Tribune. �����



Robert Medina and Orrin King of
Albuquerque have proven that
upscale upgrades have commercial
viability even on a product that people
take for granted: portable restrooms.  
Mr. Medina and Mr. KingÕs business,
Fresh & Clean Portable Restrooms,
Inc. is a client of the Albuquerque TVI
SBDC.

Fresh & Clean Portable
Restrooms, Inc. rents and services
portable restrooms, temporary show-
ers, luxury restrooms and portable
sinks for special events, parties and
job sites in Albuquerque and Santa
Fe.  The business originated in 1999,
when Mr. King and Mr. Medina
requested assistance from the
Albuquerque TVI SBDC. Their goal
was to offer first class facilities and a
higher standard of sanitation. With the
assistance of the SBDC, they devel-
oped a strong business plan and pro-
jections that helped them obtain
investment. 

ÒThe SBDC guidance was
invaluable in the preparation of our
plan and presentation to our lender,Ó
Mr. King said.  Fresh & Clean has
seen 100 percent growth in each of
the last three years. They now have
five full-time and two part-time
employees; their product line includes
luxury portable restrooms complete
with oak finishing and temporary sinks
and showers.  Their clients include
the Journal Pavilion, the New Mexico
State Fair, the International Balloon
Fiesta, the City of Albuquerque
Summerfest, the Annual Run for the
(Rio Grande) Zoo, and the National
High School Finals Rodeo in
Farmington.  The partners are highly
community service oriented; Mr.
Medina serves on the Board of
Directors for Housing New Mexico,
and Fresh & Clean volunteers its
services to Habitat for Humanity and
Christmas in April.  From 1999
through 2001, it donated in-kind serv-
ices to the annual Carrie Tingley
Mudd Volleyball event. In addition,
Fresh & Clean provided emergency
equipment to Los Alamos during the
2000 Cerro Grande Fire, and to Idaho
residents during the largest forest fire

in U.S. history, the Salmon Fire. 
Mr. King and Mr. Medina con-

tinue to consult with the SBDC as
their business grows for assistance
with financial analysis, marketing
strategies and strategic planning.
ÒThe SBDC gave us direction on
where to start and how to accomplish
our set goals,Ó said Mr. Medina.  ÒWith
their assistance we were able to

review the industry in depth, which
helped minimize our risk and allowed
us to get the highest return on our
investment.  Most important is that our
strong relationship with the SBDC
continues three and half years after
our opening. The Center is a depend-
able source for starting and growing a
small business.Ó �����
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Success Story: Albuquerque

Fresh & Clean: a service business
finds its niche

Robert
Medina
(right)
and
Orrin
King
(second
from left)
share a
celebra-
tory
moment
with (left to right) Ray Garcia, Director of the Albuquerque TVI SBDC; Claudette
Baca, Business Advisor at the SBDC, and U.S. Representative Tom Udall (D-NM).

N E W S  N OT E S
from the Centers

Clovis SBDC adds two consultants

The NMSBDC welcomes the following new Small Business Development Center
personnel:
� Dorthea Delgado, Administrative Assistant, Luna Community College, Las Vegas

� Rebekah Ply and Meagan Munoz, Support, New Mexico Junior College, Hobbs

� Mary Tarazoff, Advisor and Adele Christie, Office, Western New Mexico University,
Silver City

The Clovis Community College Small Business Development Center has
hired two part-time consultants, Patricia Bunger and Jessica Cockrell.  

Ms. Bunger, the owner of Pat's Computer, is a certified Intuit consultant;
she previously worked with the SBDC as a full-time employee. Ms. Cockrell has
been the accounting manager for Clovis Metal Buildings and A-Key Storage, a
family business, since she obtained her Bachelors degree from Eastern New
Mexico University. She currently owns Clovis File Management and
Contemporary Benefits, LLC. �����



Franchising is a leading market
niche in todayÕs economy, and one of
the riskiest.  The would-be franchise
purchaser has to be aware of many
ramifications of signing a contract with
a chain.  Recognizing the need for
expert help, AlbuquerqueÕs Richard
Tanuz turned to the South Valley
SBDC.  The result is a prospering new
deli in AlbuquerqueÕs newest
Restaurant Row, near I-25 and
Jefferson: Jersey JackÕs Eatery.

In March 2001, Richard Tanuz
and his sister Rosemary Apodaca
desired to turn their vision of owning a
restaurant with their father into a real-
ity. Richard Tanuz visited the SBDC
and asked for assistance in putting
together a package for a franchise
deli, and for the next 12 months, the
SBDC staff and Mr.Tanuz investigated,
planned, visited, computed and ana-
lyzed several options, including fran-
chising and sole ownership.  

Mr. Tanuz and his father visited
four national franchise firms, in Dallas,
Chicago, New York and Pittsburgh. In
the summer of 2001, Mr. Tanuz and

the SBDC
staff met with
a national
franchise rep-
resentative
from 
Houston.
Following up
on the possi-
bilities
revealed by
this visit, the
SBDC made
a comprehen-
sive demo-
graphic study
of three
potential locations in the Albuquerque
area. 

After gathering information about
the principals and projections, Mr.
Tanuz and the SBDC staff decided to
put together a financial presentation to
a Denver bank. For six months, the
bank, the clients and the South Valley
SBDC worked on projections, a busi-
ness plan and a complete financial
package.  The result was an SBA 7(a)

loan.  The project included investor
equity, bank participation and SBA
guarantee.

Today, Jersey JackÕs Eatery is
bursting with business in a high-traffic,
growing area of Albuquerque.
Recently Jersey JackÕs has opened a
second location at Santa Ana Casino.
The SBDC congratulates the Tanuz
family on their success and wishes
them well in the future. �����

� SUMMER 20036

Success Story: Albuquerque

Jersey JackÕs Eatery: Franchise search led
by SBDC pays off

For ten years, Jeffrey Ray Mattila,
DDS, has used the services of the New
Mexico State University - Grants Small
Business Development Center, first to
open his business--one of only three
dental practices serving the Grants
areaÑand then to help it keep pace
with the growth of its clientele.
Southwest Dental has grown tremen-
dously over the years.

Dr. Mattila opened Southwest
Dental in June 1993, after receiving his
undergraduate degree from the
University of New Mexico and his den-
tal degree from the University of the
Pacific School of Dentistry at San
Francisco.  His goal was to provide
quality dental care at reasonable fees
in the Grants community and surround-

ing area.  
T o

faci l i tate
the open-
ing of the practice, the
Grants SBDC
assisted Dr. Mattila in
obtaining a U.S.
Small Business
Administration Guaranteed Loan from
Grants State Bank in March 1993.  The
funds were used to purchase and ren-
ovate the building, and to purchase
dental equipment and supplies along
with office supplies, furniture and
equipment.  

Southwest Dental specializes in
general dentistry and handles surgical 

extractions and
minor cosmetic pro-
cedures.  Dr. Mattila
employs a recep-
tionist/assistant and
two dental hygien-

ists full time.  His wife, Carla, is a den-
tal hygienist who works part time for
the practice.  

The NMSBDC appreciates Dr.
Mattila for using the services of the
Small Business Development Center to
open and maintain an important
provider of services to his community.
�����

Success Story: Grants

Southwest Dental
serves a growing
clientele in Grants

Southwest
Dental
occupies its
own build-
ing in
Grants;
above, Dr.
Mattila
with a
patient.



For many years, Raymond and
Dianna Jaramillo had a dream of opening
a gas station and convenience store, but
did not know how to get started.  Then
they learned about the services of the
Northern New Mexico Community College
Small Business Development Center in
Espanola.  ÒFrom the beginning it was a
positive experience,Ó Dianna Jaramillo
said.  ÒThanks to Ida Carrillo, Business
Advisor at the SBDC, we were able to
develop a strong business plan that has
been our foundation and our guide for the
future. The right advice set us on track for
a successful business.  Ms. Carrillo was
able to take our ideas and put them into
the form of a working business plan.  Ms.
Carrillo is very knowledgeable in the finan-
cial aspect of a business, and she is also

very easy to work with.Ó 
In 1999, Rio Chama Chevron

opened its doors, and the JaramillosÕ long-
time dream became real. ÒOwning your
own business brings on change, new
responsibilities, and new challenges,Ó said
Mr. Jaramillo. Located six and a half miles
north of Espanola on the Chama highway,
Rio Chama Chevron immediately became
a popular stopping point for locals and
tourists. The 2,500-square-foot facility,
employing ten full-time personnel, has
proved to be a worthwhile venture: the
business is doing better than projections
indicated.  ÒThe convenience store is
stocked with grocery goods, automotive
products and good old fashioned service,Ó
said Ms. Jaramillo. ÒWe want to keep the
old traditions of small-town service alive

and make
every cus-
tomer feel at
home. Our
priorities are
cleanliness,
fr iendl iness
and quality
c u s t o m e r
service.Ó  

ÒFinding
out about the
SBDC and its services was a very positive
experience that helped launch our busi-
ness,Ó said Ms. Jaramillo. ÒWe found the
professionalism and expertise at the
SBDC that we needed to start our busi-
ness. The SBDC will be a continuous
resource as our business grows.Ó �����
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The Mill and Elevator Supply
Company of Clovis, New Mexico produces
a wide range of products for its agricultural
clientele.  It has been in business for 21
years, and as a family business can be
traced back to 1930.  Yet it was not until
2000 that the company underwent a dra-
matic change, making it an even more
valuable player in its market.  This change
was facilitated by the Clovis Community
College Small Business Development
Center.   

Before 2000, the Mill and Elevator
Supply Company sold prefabricated prod-
ucts and installed equipment.  Now, in
addition, it is a manufacturing, design and
development company. With the help of
the Clovis SBDC, owners Gene and
Claudine Carey were able to obtain a
long-term commercial bank loan. (The
lender stated that the business plan was
one of the best he had seen.) With the
loan proceeds, the Careys have been able
to make property improvements, purchase
new equipment, advertise nationally, and
begin manufacturing new products. They
now have five full-time employees, and
plan to increase to 30 full-time employees
within the next two years.

The company has a reputation for
producing quality long-wearing products,
and it serves a large geographic area,

including the United States,
Mexico and Canada. It manu-
factures a grain cleaner that
cleans many flowable materi-
als: an inexpensive, efficient
device for cleaning and sepa-
rating products used by com-
mercial elevators, farms, feed
mills, and the food processing
industry.  It also manufactures
and sells agriculture equip-
ment including, among many
other items, railroad car
spouts, catwalks, towers,
safety cages, belt conveyors,
rotary grain cleaners, stainless
steel water troughs, chili roast-
ers, and other items useful to
grain elevators, farms and feed
yards. It also performs turnkey
operations for feed mills, and
has worked with 13 ethanol
plants from Farwell, Texas to
Roswell, New Mexico. 

Gene Carey has 31 years experience
in the feed mill and grain industry, includ-
ing welding, sales, purchasing, building
feed mills and installing grain storage.  A
licensed general contractor, he is respon-
sible for most aspects of the companyÕs
operations.  He conducts sales, orders
material and equipment, supervises

employees, and handles collections.
Claudine Carey is the bookkeeper.  The
Careys have proven themselves to be
expert professionals in the agricultural
field, and their entrepreneurial spirit has
resulted in a great expansion for their
company: an expansion having a positive
effect on the economy in the Clovis area.
�����

Gene and Claudine Carey, owners, Mill and Elevator
Supply Company

Raymond and Dianna Jaramillo,
owners of Rio Chama Chevron

Success Story: Clovis

Rio Chama Chevron:
good old fashioned service

Success Story: Espanola

A long-established rural company
achieves a dramatic expansion
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New Mexico Small Business Development Centers
� NMSBDC Lead Center

at Santa Fe Community College
6401 Richards Avenue
Santa Fe, NM 87505

800-281-7232
428-1362 ¥ Fax 428-1469

� Albuquerque TVI, Main Campus
5600 Eagle Rock Rd NE, Suite 201
Mail: 525 Buena Vista SE
Albuquerque, NM 87106

224-5250 ¥ Fax 224-5251
� Albuquerque TVI, South Valley

700 4th Street SW, Suite A
Albuquerque, NM 87102

248-0132 ¥ Fax 248-0127
� Clovis Community College

417 Schepps Blvd
Clovis, NM 88101

769-4136 ¥ 769-4190
� ENMU Roswell

PO Box 6000
Roswell, NM 88201-6000

624-7133 ¥ Fax 624-7132
� Luna Vocational-Technical

Institute, Las Vegas
PO Box 1510
Las Vegas, NM 87701

454-2582 ¥ 454-2588

� Mesalands Community College,
Tucumcari
911 South 10th
Tucumcari, NM 88401

461-4413 ext. 140
Fax 461-4318 

� New Mexico Junior College,
Hobbs
5317 Lovington Highway
Hobbs, NM 88240

392-5614 ¥ Fax 392-2594
� NMSU Alamogordo

2230 Lawrence Blvd
Alamogordo, NM 88310

434-5272 ¥ Fax 434-1432
� NMSU Carlsbad

1500 University Dr, Rm 254
Carlsbad, NM 88220

234-9435 ¥ Fax 885-1515
� NMSU Do–a Ana

Box 30001/Dept 3DA
Las Cruces, NM 88003-8001

in NM (800) 903-7503
527-7676 ¥ Fax 527-7515

� NMSU Grants
709 Roosevelt
Grants, NM 87020

287-8221 ¥ Fax 287-2125

� Northern NM Community
College, Espa–ola
921 Paseo de O–ate
Espa–ola, NM 87532

747-2236 ¥ Fax 747-2234

� San Juan College, Farmington
4601 College Road
Farmington, NM 87402

566-3528 ¥ Fax 566-3698

� Santa Fe Community College
6401 South Richards Avenue
Santa Fe, NM 87508

428-1343 ¥ Fax 428-1469

� UNM Gallup
103 W. Highway 66
Gallup, NM 87301

722-2220 ¥ Fax 863-6006
� UNM Los Alamos

PO Box 715
Los Alamos, NM 87544

662-0001 ¥ Fax 662-0099
� UNM Valencia

280 La Entrada
Los Lunas, NM 87031

925-8980 ¥ Fax 925-8981
� Western New Mexico University,

Silver City
PO Box 2672
Silver City, NM 88062

538-6320 ¥ Fax 538-6341
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